Thank Goodness We’re Different

It will come as no surprise to learn that Text 100 has a full range
of public relations services across a number of practice areas.
But then again, if you've looked at a number of PR agency
websites, you'll find that they all say pretty much the same thing
when it comes to service offering.

In this section, we set out to explain the approach Text 100 takes
to building PR programmes, why that’s different from what you'll
find elsewhere, and why we’re trying to change the way PR is
done rather than just work within its rather limited parameters.

Of course there are other elements that we believe differentiate
us from the rest of our industry, such as the degree to which we
make sure we understand each client’s business, and the
passion our people have for technology-related businesses. And
there’s our ability to challenge our clients’ thinking with fresh
ideas grounded in reality. But those things are better experlenced
in practice than written down, so let’s move on. y

Making a Difference

Text 100 approaches every new client, every new.camipaign,
every new brief you give us, with a belief that our goal is to make
a difference and that’s what we will be measured against. We
also do everything in our powers to make surewyou know exactly
how your budget is being spent, what resultsyyou can expect, and
how those results will impact the critical 'm"efﬁcs of your business.
Our watchwords are accountability and transparency.

And that follows on into the wayWe ‘package and sell our
services. We know how to reconcile brilliant strategic thinking
with the hard-nosed pragratism of tactics that get results. And
we don’t dress up tactics'to make them look more strategic than
they really are. Whilst Wwe offer much the same set of tools as
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any other agency, the difference is the accountability and
measurability that our methodology mandates, and of course the
dynamism and skill of the account teams we put before you.

If you are looking for a tactical “arms and legs” service to
complement your strong in-house communications team, we will
resource our agency team accordingly and charge you
appropriately. If you are looking for strategic counsel, we’ll give
you access to our pool of senior consultancy talent (see
Corporate Communications Practice) and the set of bespoke
tools that this team offers. And of course you’d expect to pay
higher hourly rates in line with that high value offering.

The message here is scalability. We can scale up or down to
meet your brief, either geographically or strategically.
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